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1. TUHTHR IUAIEAT fasewor (Cardinal Utility Analysis)
2. th¥ g1k IUIRTAT fagewor (Ordinal Utility Analysis)
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"Utility is the quality of the goods to satisfy a want ."- Hibdon.
Characteristics of Utility:

ity depends on wants and their intensity

ity bears no physical shape

ity is relative

ity and Satisfaction do not have the same meaning

ity can be measured ( by means of money )

ity cannot be acquired without sacrifice. ( accept free God
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ility is related to consumer goods only
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SUifidr o Uk (Kinds of Utility) -
1. JiHid IUTIfET (Marginal Utility)
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2. % IUAIRIAT (Total Utility)
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