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foKkiu foØ; izca/k ,oa foØ; lao)ZufoKkiu foØ; izca/k ,oa foØ; lao)ZufoKkiu foØ; izca/k ,oa foØ; lao)ZufoKkiu foØ; izca/k ,oa foØ; lao)ZufoKkiu foØ; izca/k ,oa foØ; lao)Zu@@@@@Advertising sales

Promotion & Sales Management
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Sales Promotion & Public Relation

Maximum Marks : 85
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Attempt all questions. Distribution of marks is given against each Question.

Word limit for each Answer is 250-300 words.

iz'u 1- foØ; lao)Zu ls D;k vk'k; gS\ foØ; lao)Zu dk egRo crkb;sA    ¼17½

What is meant by sales promotion? Explain the importance of sales promotion.

iz'u 2- foØ; lao)Zu ewY;kadu dk;ZØe dh leL;k,¡ crkb;sA    ¼17½

Explain the problems of sales promotion programme.

iz'u 3- foØ; lHkk vk;kstu ds mn~ns'; ,oa egRo crkb;sA    ¼17½

Explain the objectives and importance of organising sales meeting.

iz'u 4- vk/kqfud foi.ku esa tulaidZ dh Hkwfedk crkb;sA   ¼17½

Explain the role of public relation in modern marketing.

iz'u 5-  tulaidZ ,oa izksiksx.Mk dks ifjHkkf"kr dhft, rFkk nksuksa esa varj ckrb,A    ¼17½

Define public relation and propagada and explain their differences.
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