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Sales Promotion & Public Relation
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Attempt all questions. Distribution of marks is given against each Question.
Word limit for each Answer is 250-300 words.

ed 1. fapy daga | 1 e 2? fAsy Hagd &1 Aed 9aisy | (17)

What is meant by sales promotion? Explain the importance of sales promotion.

U 2. Ay HaEd Yedidhd BRIHH B TR qarsy | (17)

Explain the problems of sales promotion programme.

ged 3. Ao T N @ Sgad Ud Hed darsd | (17)

Explain the objectives and importance of organising sales meeting.

UeT 4. MYFe RAuv § STS @ e Iargy | (17)
Explain the role of public relation in modern marketing.

geq 5. SFEUYD UG GORTUST BT aR9IRT PHIRvTY dem aF1 # 3faR §1asy | (17)

Define public relation and propagada and explain their differences.



