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CF/93/20/B
AEIRG 3T / Applied Economics
. CF/93/20/B
e g B gus—3' / Paper - |
de o wE o

Public Finance Group 'A’
Maximum Marks : 40
A — o ud g BN DT BT AWeE TE D 9 R T 2 e
Y @ SR P g AT 250—300 I B
Attempt all questions. Distribution of marks is given against each Question.
Word limit for each Answer is 250-300 words.

9T 1. qrasie fad vd fon o & iR e Hifvg | (08)
Differenciate between public finance and private finance.

g9 2. IRRIIY & =Y g I Feld § FHsy | (08)
Explain in brief the justice principle of taxation.

g3 3. dAe g P gl B FHSY | (08)
Explain the pricniples of public expenditure.

goT 4. goiel & faf= UeRT &1 @R BT | (08)
Explain the different types of budgets.

U 5. aREd fa< AT @ ugE RywiiRel @ off? (08)
What were the main recommendation of Thirteenth Finance Commission.

CF/103/20/A

gus—d' / Paper - I
Finanacial Management Group 'A’
Maximum Marks : 40

e 1. o e Awd wrEt @ Goil 27 fademr IR | (08)
Financial planning is the key of successful bussiness operations. Explain.

g3 2. frfoRaa o afera fewol forRae— (08)
Write short notes on following
(i) gf<d JruTd Gear-Ratio
(i)  ofST ema sfdadt  Trading on eqiuty

U 3, ISl gaifc @ &? fafan ol § s9ar @& i 2 | (08)

What is capital budgeting? What is its role in investment decision making.

g9 4. goll @1 WIRA 3iId T | 1Y 9T |HSTT §¢ S9! 0T (08)
&Y DI ST 57
What is meant by weighted average cost of capital? How is it calculated.

T 5. Ul & UEY ¥ 3MY T Gl &7 39 SGadl ® AU | (08)
What do you understand by receivables management? Discuss its objectives.
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CF/73/20/B
qEING 3RS/ Applied Economics

BEE o U B ER gus—3' / Paper - |
AL fauom & Rigra (GgE—)

Principles of Marketing (Group-B)
Maximum Marks : 40

AT — W v s BY| S &1 fMeE U B W R w2 R

U & SN DI g AT 250300 IS B
Attempt all questions. Distribution of marks is given against each Question.
Word limit for each Answer is 250-300 words.

e 1, U @1 gepfd vd wrt @ dferd # \Hssy | (08)
Briefty explain the nature and fuctions of marketing.

g9 2. %3 Ao ufshar & fafa=1 =Ro @1 aHsEy | (08)
Describe various stages of puchase decision process?

e 3. IdTE N U9 Sde fAe & 89 @ R By | (08)

Discuss the scope of product planning and product development.
T3 4. P fAqoe & Wifde [IoRer &1 YAdT Ud A @ AR difoig | (08)
Discuss the role and importance of physical distribution for effective marketing.

U3 5. e & Sl vd HHIl & IR ¥ FHSST | (08)

Explain in detail the objectives and functions of advertising.

CF/83/20/B
gus—d' / Paper - I
IR fAuorE  (wqE—)
International Marketing (Group-B)
Maximum Marks : 40

g9 1. RIS fauor a7 fagiyarell &1 qoig B | (08)
Explain the characterstics of internanational Marketing.

g9 2. TS @1 aR¥MT SITT | Jve & a1 o4 B | (08)
Define Branding, what are the advantage of Brand.

g9 3. IR Hed MERTT IR g91d STl dTel dcdl Bl FAASTSY | (08)
Explain the factors influencing international pricing.

g 4. faoRoT ARTH W R I B? FHD WAl BT qUH PHIFTT | (08)
What is meant by channels of distribution. Explain its types.

U3 5. TR ®I A3 AT AT B IRAT HIRT | (08)

Explain the New Export-Import Policy of India.



