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Paper - I

foKkiu ,oa foØ; izca/kfoKkiu ,oa foØ; izca/kfoKkiu ,oa foØ; izca/kfoKkiu ,oa foØ; izca/kfoKkiu ,oa foØ; izca/k
Advertising & Sales Management

Maximum Marks : 40

uksV &uksV &uksV &uksV &uksV & lHkh iz'u gy djsaA vadksa dk foHkktu iz'uksa ds lkFk fn;k x;k gSA izR;sdlHkh iz'u gy djsaA vadksa dk foHkktu iz'uksa ds lkFk fn;k x;k gSA izR;sdlHkh iz'u gy djsaA vadksa dk foHkktu iz'uksa ds lkFk fn;k x;k gSA izR;sdlHkh iz'u gy djsaA vadksa dk foHkktu iz'uksa ds lkFk fn;k x;k gSA izR;sdlHkh iz'u gy djsaA vadksa dk foHkktu iz'uksa ds lkFk fn;k x;k gSA izR;sd
iz'u ds mÙkj dh 'kCn lhek 250&300 'kCn gSAiz'u ds mÙkj dh 'kCn lhek 250&300 'kCn gSAiz'u ds mÙkj dh 'kCn lhek 250&300 'kCn gSAiz'u ds mÙkj dh 'kCn lhek 250&300 'kCn gSAiz'u ds mÙkj dh 'kCn lhek 250&300 'kCn gSA
Attempt all questions. Distribution of marks is given against each Question.

Word limit for each Answer is 250-300 words.

iz'u 1- vk/kqfud cktkj O;oLFkk esa foKkiu ds egRo dh O;k[;k dhft,A ¼08½
Describe the importance of advertising in modern marketing.

iz'u 2-   ,d vkn'kZ foKkiu izfr esa D;k xq.k gksus pkfg,A ¼08½
What qualities should an ideal advertisement copy prosess.

iz'u 3-   ,d foKkiu ctV cukus dh dk;Zfof/k le>kb,A ¼08½
Give the procedure for prepairing an advertising budget.

iz'u 4- oS;fDrd foØ; fdls dgrs gSa\ blds ykHk crkb,A ¼08½
What is personal selling? Discuss its merits.

iz'u 5- foØ; izca/k ds dk;kasZ dk o.kZu dhft,A ¼08½
Describe the functions of Sales Management.
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Paper - II

miHkksDrk O;ogkjmiHkksDrk O;ogkjmiHkksDrk O;ogkjmiHkksDrk O;ogkjmiHkksDrk O;ogkj
Consumer Behaviour

Maximum Marks : 40

iz'u 1- miHkksDrk euksfoKku dh ifjHkk"kk D;k gS\ bldh fo'ks"krk,¡ crykb,A ¼08½
Give definition of consumer psychology. Explain its features.

iz'u 2-   laxBukRed O;ogkj ls D;k vk'k; gS\ blds egRo dh foospuk dhft,A
¼08½
What is meant by Organisational Behaviour? Discuss its importance.

iz'u 3-  vfHkizsj.k ls vki D;k le>rs gSa\ vfHkizsj.k ij izHkko Mkyus okys rRoksa     ¼08½
dks le>kb,A
What do you mean by motivation? Discuss the factors that influence motivation.

iz'u 4- O;fDrRo dh vo/kkj.kk dks Li"V dhft,A blds izeq[k y{k.k crkb;sA ¼08½
Explain the concept of personality. State its main characteristies.

iz'u 5- lkekftd xfr'khyrk dh ifjHkk"kk nhft,A mldh fo'ks"krk,¡ crykb;sA ¼08½
Define social mobility. Discuss its characteristics.
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Paper - III

xzkeh.k ,oa d̀f"k foi.kuxzkeh.k ,oa d̀f"k foi.kuxzkeh.k ,oa d̀f"k foi.kuxzkeh.k ,oa d̀f"k foi.kuxzkeh.k ,oa d̀f"k foi.ku
Rural & Agriculture Marketing

Maximum Marks : 40

iz'u 1- forj.k okfgdk ds p;u dks izHkkfor djus okys fofHkUu dkjdksa  dk ¼08½
o.kZu dhft,A
Describe the factors affecting distribution channel.

iz'u 2- Hkkjr esa d̀f"k mRikn ds de gksus ds D;k dkj.k gSa\ d̀f"k mRikn ¼08½
c<+kus ds lq>ko nhft,A
What are the causes of low Agricultural productivity in India'. Give suggestions to

increase it.

iz'u 3- foi.ku dh ifjHkk"kk nhft;s rFkk O;olk; dk;Z ds #i esa blds egRo    ¼08½
dh foospuk dhft,A
Give definition of marketing and discuss its importance as a business function.

iz'u 4- le>kb,& ¼1½ lgdkjh foi.ku ds ykHk ¼2½ lgdkjh foi.ku ds mn~ns';  ¼08½
Explain - (i) Advantages of cooperative Marketing (ii) Objectives of cooperative

marketing.

iz'u 5- Hk.Mkj.k ls vki D;k le>rs gSa\ Hk.Mkj.k ds ykHkksa dks le>kb,A ¼08½
What do you understand by warehousing? Discuss its advantages.
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Paper - IV

varjkZ"Vªh; foi.kuvarjkZ"Vªh; foi.kuvarjkZ"Vªh; foi.kuvarjkZ"Vªh; foi.kuvarjkZ"Vªh; foi.ku
International Marketing

Maximum Marks : 40

iz'u 1- varjkZ"Vªh; foi.ku esa O;kIr tfVyrkvksa dh foospuk dhft,A ¼08½
Discuss the complexites in International Marketing.

iz'u 2- vUrjkZ"Vªh; ewY; fufonk ls D;k vk'k; gS\ blds izdkjksa dh O;k[;k ¼08½
dhft,A
What is meant by International Price Quotation. Discuss its types.

iz'u 3- vizR;{k fu;kZr ls D;k vk'k; gS\ blds ykHk ,oa gkfu dh foospuk ¼08½
dhft,A
What is meant by Indirect Export. Describe its advantages & Disadvantages.

iz'u 4- fu;kZr lgk;rk ds fofHkUu izdkjksa dh foospuk dhft,A ¼08½
Discuss the various types of Export Assistance.

iz'u 5- f} i{kh; O;kikfjd le>kSrs dk vFkZ] mn~ns'; o egRo dks lfoLrkj ¼08½
o.kZu dhft,A
Explain in detail the meaning, objective & importance of Bilateral Trade Agreement.


